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Channels of distribution in UK books retailing
2006 and 2011

100 4

Grocers
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Online Specialists

Book Clubs

604 /Mail Order

Non-specialists

20 4 Specialists

2006 2011

Source: UK Book Retailing 2007

“Despite the initiatives of specialists to promote book reading and book buying,
their market share will continue to fall as grocers and online specialists expand their
book businesses. Over 2006-11, specialists will increase their sales by 8.7%, but
their share of books market will fall from 43.8% to 40.0%...”

Find out more in our new report...
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About Verdict Research...

Verdict Research has been producing independent retail analysis and comment on the UK retail marketplace for

well over 20 years and is regarded as a key source by BBC, ITV and the leading broadsheets including, the FT,

Times, Independent and Daily Telegraph. Many leading trade publications also frequently refer to Verdict's opinion

and research including Retail Week, DIY Week, Cabinet Maker and The Grocer.
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UK Book Retailing 2007

Catalyst for this brief...

Waterstone's takeover of Ottakar's
in July 2006 has brought a new
level of consolidation to the
books sector and extended the
market leader’s share advantage.

UK Book Retailing 2007 is a new
retail brief published by Verdict
which analyses the strengths and
weaknesses of established
retailers following the landmark
acquisition by Waterstone's of its
closest rival Ottakar's and the
strategies being taken by
newcomers to the market,
particularly grocers. Besides
insightful retailer profiles it
includes comprehensive 10 year
market datasets and five year
forecasts.
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