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• Though our growth projection of 2.8% for 2008
appears relatively strong, inflation will mean that
volume growth will be its lowest for over a decade.
Meanwhile there is an abundance of new space coming
onstream and the online channel is outperforming, which
is resulting in overcapacity and the dilution of space
productivity.

• Retailers’ costs are rising not just in the UK but also
in their global supply chains, which is increasing the
pressure particularly for those with a price-led
proposition. Against such a challenging environment it is
crucial to have a viable retail proposition.

• In the face of a truly difficult trading environment it
is a case of survival of the fittest. Being good is not
good enough retailers have to be exceptional and stand
out from the crowd. Faced with these conditions,
retailers should re-evaluate their businesses, their
propositions, location and channel strategy, store
portfolios, communication and operations with the aim
of producing a more customer-focused, efficient
business.
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This report answers key questions including...

• What effect is the credit crunch, global cost inflation and a
slowing housing market having on consumers and retailers?

• What are the growth prospects for the 8 major retail sectors in
2008?

• What effect is inflation having on the sector?

• How can retailers benefit from space overcapacity?

• What is the growth rate and value of online sales to 2012?

• What effect will the ageing population have on retail?

• How can retailers tackle environmental and ethical issues to
their benefit?

• How is the fragmentation of society reflected in retail?

Consumers, have become more concerned with
the products they buy, with the ethical nature of
manufacture and production and with energy
consumption in packaging and delivery...

"Price deflation has encouraged consumers to buy more

and more product because they can rather than

because they actually want or need it and now people

are beginning to question the benefits of such high

consumption for society. Waste has become a logistical

issue, but is also becoming more of an ethical issue…"

Key Market Data

UK retail sales & growth to 2012

Inflation and deflation trends

Retail sector growth 2007 & 2008

UK online retail sales to 2012

Retail space growth to 2012

UK population trends & advertising spend

Housing market trends &
disposable income

Some key findings from this report...

Source: UK Retail Issues 2008

Key issues examined in this report
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